
 

 

How To…use Social Media 

 

Social media and community reach 

During your time as a YA you will work closely with your school but also with community 

sport hubs and programmes. It is important you know how to speak to them on social media 

so that you can share your content with them.  

The following guide will tell you all about using social media to communicate with your 

audience and to promote your events and initiatives.  

You can follow us on all the social media channels using the usernames below. Be sure to 

tag us in all your YA content along with the hashtag #YAScotland 

• Twitter: @sportscotland  

• Instagram: @sportscotland_  

• Facebook: facebook.com/sportscotland 

• Snapchat: sportscotland 

If you don’t have Twitter for personal use you can start a YA account and keep it strictly 

business! Best way to do it is to use your name or nickname and add YA at the end. You can 

also include name of your school or your surname if you want to be easily recognized within 

your local community.  

Benefits – why should you use it? 

When used properly, social media can be a great (and free!) tool for promoting your events 

and initiatives to a large audience. 

Be sure that when you use it for YA business, it’s clearly indicated and kept proper. You’re 

not only representing yourself, but also your school and your partners.  

Another benefit of being active on social media is recognition – there are plenty of schools 

with YA’s but not everywhere YA’s are known and recognised by their peers. By being active 

on social media you will reach out to them, get noticed and promote yourself as a key person 

for all things sport. 

You can also create and maintain relationships with your local clubs and teams. It’s easy to 

keep everyone informed about your plans and get their opinions – simply tag them in your 

announcement. There’s a good chance they will share your update with their own audiences, 

allowing you to reach more people.  

What is a target audience? 

It is very important that you know who you create your content for. Those individuals are 

your target audience. You should keep in mind who they are, what do they like and when are 

they active on social media. When identifying that group, you can think about factors such as 

age, gender, profession and interests. While most of the time your target audience will be 

pupils of your school, some of your events and initiatives might be aimed at parents, 

teachers or community. Always think before you post – who am I talking to? And ensure that 

your content is adjusted accordingly. Last thing, don’t write in text message form. Make sure 

to use proper words.  

 



 

 

 

1. Create a hashtag  

You can create a unique hashtag for your event and use it across various social 

channels. It can enhance social buzz as well as increase participation and 

attendance. Twitter is the most prominent platform for the use of hashtags, but 

Facebook and Instagram will also embrace it. You can use your hashtag on all 

printed materials, within event related emails and on your school’s website.  

Make sure your hashtag is short and relevant.  

Why should you make one? It’s an easy way to start conversation between 

attendees, gather information on their wants and needs, and see what’s trending 

around your event.  

It’s also a great way to collect all the content shared by attendees. You can use this 

in your reports, event highlights or even your YA of the month application 😉  

2. Encourage your partners to promote the event 

It is to their own advantage to advertise. Remind them that the more attendees at 

the event, the more people that get to see the awesome content. When you tweet, 

make sure to mention them with the hopes of a retweet! 

This will also allow you to create a bond with them and reach their audience – in turn, 

more attendees! 

 

3. Create an event page 

Facebook event pages are a great tool to keep everyone posted without a risk of 

your message getting lost on everyone’s busy feeds. 

Simply go to the Events section of your Facebook page and create a public or by 

invite only event, depending on who you’d like to include. Be sure to put in all the 

relevant information before you start inviting people. If you’d like to reach more 

people, allow attendees to invite their own guests! 

Use your poster as an event banner and share your hashtag in the event description 

to make the most of it.  

 

Types of content you could post on your Social Media 

Text – it’s simple. Write a short message thinking about 5W’s: what, when, where, why and 

who.  

Be sure to include all the information that might be relevant to the attendees, such as 

parking, tickets, event times and dress code.  

Poster – if you created a poster for your event, don’t just put a printed version on the wall, 

share it online! Posting a graphic such as poster or leaflet will catch an eye and it’s a fun way 

to provide public with all the necessary information. You can also send it to your event 

partners and encourage them to print and share at their clubs.  

Infographic – these are a great way of showing information in a visual way that can be 

quickly and easily understood without lots and lots of text. You can also use those for 

reports, presentations or a website.  

 



 

 

Pictures and videos – no event would be complete without pictures to tell the story! Keep 

your audiences engaged by posting pictures and videos throughout the event as well as 

afterwards. Encourage them to share their own snaps using your hashtag and then gather all 

the shared pictures into one gallery.  

Video is a powerful tool that will help you tell your story – you don’t need to have expensive 

equipment – your phone will do just fine! Make sure that if you’re interviewing people you get 

clear sound and well-lit visual. It’s the content that matters! 

Do’s and don’ts 

• Don’t post pictures or comments that you wouldn’t be happy for the whole world to 

see - remember they are public as soon as you hit send.  

• Think before you post - who else will see it, and are you going to offend anyone with 

your message? Remember you are representing your school 

• If the image/video you’re posting features other people, make sure you have their 

permission before sharing.  

• Make sure your social media activity complies with the community standards, 

guidelines or rules of that platform. 

• Don’t write messages on social media in text message form 

 

We look forward to seeing what you have all been up to! 

 

 


